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Snapshot of the Problem

• ~50 % of U.S. children rece ive  a smart  phone  by age  11 years old
• A poll of nearly 1,70 0  individuals aged 16 to 24 revealed that  

almost  two-thirds be lieve  that  social media has become more  
toxic and addict ive  over the  past  5 years

• The  average  teen spends over 33 hours a week on social media
• Prolonged screen t ime  can impair execut ive  funct ioning and 

academic pe rformance
• Teens rece ive  approximate ly 240  phone  app not ificat ions a 

day - a quarte r of these  during school hours



Excessive social media use poses a "profound risk" 
to the mental health of youth , leading to calls for 
act ion from technology companies to rest rict  
ce rtain features that  may exploit  deve loping brains.

The  advisory emphasizes the  need for a 
multifaceted approach to maximize benefits and 
minimize risks  associated with social media, 
targe t ing various groups including children, 
policymakers, and families.

The  Surgeon General has labe led the  e ffects of 
social media on youth as an urgent  public health 
issue , urging parents to be aware of the 
vulnerabilities their children face.



Overview of the Task Force 
& Execut ive  Order 43
1. Raise  awareness about  the  potent ially harmful e ffects of social media on 
children’s physical and mental health;

2. Recognize  that  government  cannot  solve  this problem alone  and the re fore  
must  collaborate  and create  opportunit ies and avenues for private  sector cultural 
change  to ensure  healthy child deve lopment ;

3. Convene  experts and thought  leaders to highlight  best  pract ices and 
approaches to improving children’s mental health outcomes; and

4. Make  recommendat ions to the  Governor and General Assembly on addit ional 
government  solut ions.



Directives of EO 43
1. Send a coordinated dear colleague  le t te r to physical and mental health clinicians to promote  
screening for unhealthy inte rne t  and social media use  in youth and provide  resources to address 
the  issue .

2. Deve lop a plan for providing regional technical assistance  to CSBs including specialized t raining 
for providers to support  behavioral health t reatment  re lated to social media and problemat ic 
inte rne t  use .

3. Create  and disseminate  a Social Media and Mental Health Toolkit .
• DBHDS shall collaborate  with VFHY to deve lop mate rials re lated to substance  use  and obesity
• VDSS in collaborat ion with OCS shall provide  social media safe ty educat ion to foste r families, 

case  workers, and FAPT members

4. Launch a public health init iat ive  and st rategy re lated to the  impact  of social media and screen 
use  in youth.

5. Conduct  listening sessions across the  Commonwealth to gather best  pract ices on managing 
social media and screen use  among youth.
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Statewide Initiatives

Virginia Screen Free Week

Commonwealth Day of Play

Social Media Opt Out Day
#OptOut



Strategy Building for 
Statewide  Init iat ives
Objective : Build a st rategy for one  or more  of the  statewide  init iat ives: Virginia 
Screen Free  Week, Commonwealth Day of Play, or Social Media Opt  Out  Day

Instructions :
1. Divide  into groups of 6-8. Groups will be  assigned one  of the  three  statewide  

init iat ives.
2.Brainstorm & Deve lop Your Idea – Answer the  following quest ions as a group: 

⚬ What’s the  name of the  act ivity/campaign? (Make  it  catchy and engaging.)
⚬ How does it  work? (Describe  the  key steps and how people  will part icipate .)
⚬ Who is the  targe t  audience? (Familie s, schools, workplaces, youth groups, 

e tc.)
⚬ How can it  be  promoted? (Be  specific—community events, social media, 

local organizat ions, contests, partne rships, e tc.)

Prepare a 1-Minute  Pitch  



Group Discussion



Wrap Up and Next Steps
• Virginia Screen Free  Week

• Next  Task Force  Meet ing TBD

• Evening Event  (open to the  public): Community Conversat ion with 
Arthur Brooks, author of The Art and Science of Getting Happier: 
Build the Life You Want, hosted by the  First  Lady of Virginia, 
Suzanne  S. Youngkin



#ReclaimChildhood

reclaimchildhood.virginia.gov

@ChildhoodVA
@reclaimchildhood
@reclaimchildhoodva
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